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Disaster Risk Reduction

journalists reporting

In 2004, it was the morning of Christmas Eve when tsunami wave crashed into Southern

parts of Thailand. Many lives were lost. Tsunami was a very new issue for Thais at the time; they
have litle knowledge about it. If you asked people whether they knew what tsunami was previ-
ously, only few people could give you an exact answer. Even journalists did not know what it
was, they used the word “big wave” or “flooded” to describe what happened when reporting on

tsunami. In Thailand, we are either fortunate or unlucky that natural disasters rarely occur.

Disasters took placed frequently, Thai PBS could receive updated in-
whether natural disaster (or man-made) formation from local areas faster than other
mega flood in 2011 or an earthquake in Chi- TV channels, which sent their own reporters
ang Mai and Chiang Rai last year. With Thai or stringers to the areas. In the age of user-
PBS’s Citizen Journalist training programme, generated content, everyone can be a sender
the locals can directly report their stories as he/she has information to share. Twitter,
from rural areas and upload them on the Facebook, Line and other social media plat-
internet including social media platform. forms play an important role in spreading

information in time of crisis.



It is a duty of Public Broadcasting
Service to provide useful information on
disaster risk reduction. In a normal situa-
tion, people should be instructed on how
to properly prepare themselves in case of
emergencies or disasters taking place. Dur-
ing disasters, an effective communication
must be established; information must be
disseminated accurately and fast. Moreover,
news anchors or news reporters should
use a calm and neutral tone of voice when
reporting news to help prevent and reduce
panic among audiences.

At the international level, disaster
risk reduction is a significant issue. Various
conferences were held to discuss, explore
and exchange idea and experiences on how
each country dealt with disasters in the
time of crisis. In the media conferences, the
discussions on media ethics regarding sen-
sationalization and how technology such as
drone and satellite map can help improve
reporting techniques were ones of the most
popular topics that came up. age, water

scarcity and insecurity for news footage.

Disasters are happening frequently
around the world, with each time scarier than
the last. The latest one was in April 2015; an
earthquake of magnitude 7.8 took place in
Kathmandu, Nepal causing a huge damage in
lives and properties. Journalists from all over
the world went to the area to report the news.
When they went into affected areas, they must
be mentally and physically prepared under
harsh conditions since they had to deal with
food short

We are living in the digital television
era; the installation of early warning system
can save many lives once it is implemented.

Media practitioners must learn from the

occurrence of previous disasters to prepare

for the future. Training journalists on how
to report news during natural disasters and
informing people about what to do when
disasters strike are the key practice to re-

duce loss.
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Taking care of yourself when covering disaster situations

Shortcut to Media World
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Tragedies & Journalists : A guide for more effective coverage
Tips for taking care of yourself:

1. Know your limits. If you’ve been given a troublesome assignment that you feel you can-
not perform, politely express your concerns to your supervisor. Tell the supervisor that you may
not be the best person for the assignment. Explain why.

2. Take breaks. A few minutes or a few hours away from the situation may help relieve
your stress.

3. Find someone who is a sensitive listener. It can be an editor or a peer, but you must
trust that the listener will not pass judgment on you. Perhaps it is someone who has faced a simi-
lar experience.

4. Learn how to deal with your stress. Find a hobby, exercise, attend a house of worship
or, most important, spend time with your family, a significant other or friends — or all four. Try
deep-breathing. The Eastern Connecticut Health Network recommends that you “take a long,
slow, deep breath to the count of five, then exhale slowly to the count of five. Imagine breathing
out excess tension and breathing in relaxation.” All of these can be effective for your mental and
physical well-being.

5. Understand that your problems may become overwhelming. Before he died in April
1945, war correspondent Ernie Pyle wrote, “I’ve been immersed in it too long. My spirit is wobbly
and my mind is confused. The hurt has become too great.” If this happens to you, seek counsel-

ing from a professional.

alranlenans Tragedies & Journalists : A guide for more effective coverage lng Joe Hight and
Frank Smyth 167 - http://dartcenter.org/files/en_tnj 0.pdf
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